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PRXRAM 

PHASE 

MAIL CODE 

PULI DATE 

RECEIVING VLNOOR 

CUMHUlATiVE TOTAL 


96518 PARLIAMENT TRAVEL COLLECTION DM #2 
A 

82/ 

05/02/96 

r02 FATA DIRECT HARKETihG 


33,846 





QUANTITY 

CEIL 


CELL DESCRIPTION 


24.995 

n 

PARI 

DH«2 COMPETITIVE RESP 

CONTROL 

8.851 

12 

PARI 

DMi2 COMPETITIVE RESP 

TEST 


£806VVVi.O^ 



Source: https://www.industrydocuments.ucsf.edu/docs/qknm0004 
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TOTAL LESS 

CELL 11 

LESS 

CELL 12 

LESS 

gendlr 

NUMBER 

X 

UNKUN 

NliMBER 

X 

UNKWN 

NUMBER 

X 

UNKVN 

HALE 

12.968 

38.3 

38.7 

9,529 

38.1 

38.5 

3.459 

38.9 

39.3 

female 

20,550 

60.7 

61.3 

15,210 

60.9 

61.5 

5,320 

60.1 

60.7 

UNKNOWN 

548 

1.0 

.0 

256 

1 .0 

.0 

92 

1.0 

.0 

total : 

53.846 

100.0 

100.0 

24.995 

100.0 

100.0 

8.851 

100.0 

100.0 

AGE 

2\-2i, 

5/3 

1.7 

1./ 

435 

1.7 

1.7 

158 

1.6 

1.6 

25-3< 

4,5/4 

13.5 

15.5 

3,443 

13.8 

13.8 

1,131 

12.8 

12.a 

35-i,A 

6,682 

19.7 

•19.8 

4,915 

19.7 

19,7 

1./67 

20.0 

20.0 

45-5^ 

7, 115 

21.0 

21.1 

5.278 

21.1 

21.2 

1,835 

20.7 

20.8 

55-64 

6,526 

18.7 

18.7 

4.620 

18.5 

18.5 

1,706 

19.3 

19.3 

65^ 

8,505 

25.1 

25.2 

6,246 

25.0 

25.0 

2,257 

25.5 

25.S 

UNKNOWN 

74 

.2 

.0 

57 

.2 

.0 

17 

.2 

.0 

total; 

33,846 

100.0 

100.0 

24,995 

lOQ.O 

100.0 

8,851 

100.0 

100.0 

FLAVOR 

NON-MENTHOL/REGUIAR 

28,825 

85.2 

86.4 

21,301 

85.2 

86.5 

7,524 

85.0 

86.3 

MENTHOL 

4,529 

15.4 

13.6 

3,333 

13.3 

13.5 

1,196 

13.5 

13.7 

UNKNOWN 

492 

1.5 

.0 

361 

1.4 

.0 

131 

1.5 

.0 

TOTAL: 

33,846 

100.0 

100.0 

24,995 

100.0 

100.0 

8,851 

100.0 

100.0 

TAR LEVEL 

FULL FLAVOR 

8,333 

24.6 

25.9 

6,134 

24.5 

24.6 

2,199 

24.8 

24.9 

LIGHT/FLAVOR LOW TAR 

18,331 

54.2 

57.1 

13,570 

54.3 

54.4 

4,761 

53.8 

53.6 

ULTRA/EXTRA/LOW 

3,479 

10.3 

10.8 

2,558 

10.2 

10.2 

921 

10.4 

10.4 

UNKNOWN 

1,725 

5.1 

.0 

1,299 

5.2 

5.2 

426 

4.8 

4.6 

TOTAL: 

33,846 

lOQ.O 

100.0 

24,995 

100.0 

.0 

8,851 

100.D 

.0 

LENGTH 

< 85 S 

41 

.1 

.1 

33 

.1 

.1 

8 

.1 

.1 

KIMGS/65 S 

15.284 

45.2 

46.1 

11,278 

45.1 

46.1 

4,006 

45.3 

46.2 

LONGS/TOO S 

16,686 

49.3 

50.4 

12,331 

49.3 

50.4 

4,355 

49.2 

50.3 

EXTRA LONGS/120 S 

1,119 

3,3 

3.4 

824 

3.3 

3.4 

295 

3.3 

3.4 

UNKNOWN 

716 

2.1 

.0 

529 

2.1 

.0 

187 

2. 1 

.0 

TOTAL: 

33.846 

100.0 

100.Q 

24,995 

100.0 

100.0 

8,851 

100.0 

100.0 

BUY KIND 

PACK 

4,722 

14.0 

14.3 

3,476 

13,9 

14.2 

1,246 

14.1 

14.4 

CARTON 

16,171 

47.8 

48.9 

11,965 

47.9 

49.0 

4,206 

47.5 

48.6 

BOTH 

12.187 

36.D 

36.8 

8,988 

36.0 

36.8 

3.199 

36,1 

37.0 

UNKNOWN 

766 

2.3 

.0 

566 

2.3 

.0 

200 

2.3 

.0 

total: 

33,846 

100.0 

100.0 

24,995 

100.0 

100.0 

8,851 

100.0 

100.0 

MANUFACTURER 

PHILIP MORRIS 

15.490 

45.8 

49.7 

11.452 

45.8 

49.B 

4,038 

45.6 

49.4 

BROWN & WILLIAMSON 

1,603 

4.7 

5.1 

1,163 

4.7 

5.1 

440 

5.0 

5.4 

LORILLARD 

2.713 

8.0 

8.7 

2,006 

8.0 

8.7 

707 

8.0 

8.6 

AMERICAN BRANDS 

3.05^2 

9.1 

9.9 

2,284 

9.1 

9.9 

788 

8.9 

9.6 

LIGGETT 

631 

1.9 

2.0 

475 

1.9 

2.1 

156 

1.8 

1.9 

R. J. REYNOLDS 

7,659 

22.6 

24.6 

5.613 

22.5 

24.4 

2,046 

23.1 

25.0 

UNKNCWN 

2,678 

7.9 

.0 

2,002 

8.0 

.0 

676 

7;6 

.0 

TOTAL: 

33,846 

too.o 

100.0 

24,995 

100.0 

100.0 

8,851 

100.0 

100.0 


^806^V/.0^ 


Source: https://www.industrydocuments.ucsf.edu/docs/qknm0004 
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TOTAL LESS 

CELL 11 

less 

CELL 12 

lESS 

brands 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBER 

1 

UNKWN 

UNkNOWN 

5.044 

9.0 

9.9 

2.255 

8.9 

9.8 

809 

9 . 1 

10.1 

aipine 

90 

. S 

.3 

63 

. 3 

.3 

27 

.3 

.3 

BENSON & HEDGES 

1.441 

4.3 

4.7 

1.052 

4.2 

4.6 

389 

4,4 

4.8 

CANBRIDGE "* 

482 

1.4 

1.6 

367 

1.5 

1.6 

115 

1.3 

1.4 

KARlBORO 

9,175 

27.1 

29.8 

6.750 

27.0 

29.7 

2.415 

27.3 

30.0 

MERIT 

1./4 1 

5.1 

5.7 

1.297 

5.2 

5.7 

444 

5.0 

5.5 

HOITiflLTER 

4 

.0 

.0 

3 

.0 

.0 

) 

.0 

.0 

PlAYERS SLACK 

1 1 

.0 

• .0 

9 

.0 

.0 

2 

.0 

.0 

PlAYERS LIGHT 25S *“ 

10 

.0 

.0 

6 

.0 

.0 

4 

.0 

.0 

CARTIER 

1 

.0 

.0 




1 

.0 

.0 

NEXT 

5 

.0 

.0 

1 

.0 

.0 

2 

.0 

.0 

SARATOGA 

35 

. 1 

. 1 

24 

. 1 

.1 

n 

. 1 

.1 

VIRGINIA SLIMS 

1.226 

3.6 

4.0 

932 

3.7 

4.1 

294 

3.3 

3.7 

BUCKS *** 

6 

.0 

.0 

4 

.0 

.0 

2 

.0 

.0 

PM BLUES 

5 

.0 

.0 

5 

.0 

.0 




PM/PM COMMANDER 

n 

.0 

.0 

10 

.0 

,Q 

1 

.0 

.0 

PHILIP MORRIS INT'L 

17 

, 1 

.1 

12 

.0 

. 1 

5 

.1 

.1 

VS 5UPERSLIMS 

39 

.1 

.1 

28 

.1 

.1 

11 

.1 

.1 

BRISTOL *** 

5 

.0 

.n 

4 

.0 

.0 

1 

.0 

.0 

CARLTON 

672 

2.6 

2.8 

656 

2.6 

2.9 

216 

2.4 

2.7 

LUCKY STRIKE *** 

123 

.4 

.4 

91 

.4 

.4 

52 

.4 

.4 

PALL MALL 

/18 

2. ! 

2.3 

515 

2.1 

2.3 

203 

2.3 

2.5 

SILVA THINS 

'20 

.1 

.1 

18 

.1 

.1 

2 

.0 

.0 

TALL 

20 

.1 

.1 

16 

, 1 

.1 

4 

.0 

.0 

TAREYTQN 

270 

.8 

.9 

204 

.6 

.9 

66 

,7 

.8 

MALIBU 

36 

.1 

.1 

36 

. 1 

.2 

2 

.0 

.0 

CARLTON SLIMS 

6 

.0 

.0 

4 

.0 

.0 

2 

.0 

.0 

AMERICAN LIGHTS 

HB 

.1 

.1 

20 

.1 

.1 

8 

.1 

.1 

CAPRI 

261 

.8 

.8 

186 

.7 

.8 

75 

.8 

.9 

BARCLAY 

76 

.2 

.2 

58 

.2 

.3 

18 

.2 

.2 

BELAIR 

66 

.2 

.2 

SI 

.2 

.2 

15 

.2 

.2 

KIM SLIMS 25'S *'* 

t 

.0 

.0 

1 

.0 

.0 




ELI CUTTER 

1 

.0 

.0 

1 

.0 

.0 




KOOL 

477 

1,4 

1.5 

337 

1.3 

1.5 

140 

1.6 

1.7 

RALEIGH 

136 

.4 

.4 

99 

.4 

.4 

37 

.4 

.5 

RICHLAND 25'S 

11 

.0 

.0 

9 

.0 

.0 

2 

.0 

.0 

ST. JAMES COURT 

1 

.0 

.0 




1 

.0 

.0 

VICEROY •** 

249 

.7 

,8 

179 

.7 

.6 

70 

.6 

.9 

FALCON LIGHTS 

2 

.0 

.0 

2 

.0 

.0 




CHESTERFIELD 

89 

.3 

.3 

65 

.3 

.3 

24 

.5 

.3 

DORADO 

5 

.0 

.n 

3 

.0 

.0 

2 

.0 

.0 

EVE 

212 

.6 

.7 

157 

.6 

.7 

55 

.6 

.7 

LARK 

105 

.3 

.3 

77 

.3 

.3 

28 

.5 

.3 

PYRAMID *** 

94 

.3 

.3 

71 

,3 

.3 

23 

.3 

.3 

L & H 

128 

.4 

.4 

103 

.4 

.5 

25 

.3 

.3 

ST. MORITZ 

2 

.0 

.0 

1 

.0 

.0 

1 

.0 

.0 

MONTCLAIR *** 

508 

1.5 

1.6 

378 

1.5 

1.7 

150 

1.5 

1.6 

KENT GOLDEN LIGHTS 

61 

.2 

,2 

41 

.2 

.2 

20 

.2 

.2 

KENT 

1,050 

3.1 

3.4 

761 

3.0 

3.3 

289 

3.3 

3.6 

MAX 

30 

.1 

.1 

23 

.1 

.1 

7 

.1 

,1 
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Source: https://www.industrydocuments.ucsf.edu/docs/qknm0004 
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bRANOb 

lOTAL lESS 

CELL 11 

1 ESS 

CEIL 12 

LESS 

HUKRER 

X 

UNKWN 

NUMBER 

X 

UN KWH 

KUHBtR 

X 

UHKWK 


51/ 

1.5 

1./ 

419 

1. / 

1.8 

98 

1.1 

1.2 

OiD GOlO 

AO 

.2 

,2 

42 

.2 

.2 

18 

.2 

.2 

SAI IN 

20 

. 1 

. 1 

13 

. 1 

. 1 

7 

. 1 

.1 

triumph 

a 

.0 

.0 

/ 

.0 

.0 

1 

.0 

.0 

TRUE 

/6a 

2. 5 

2.5 

561 

2.2 

2.5 

20/ 

2. 5 

2.6 

f^ENI 111 

130 

. 4 

.4 

96 

.4 

.4 

32 

,4 

.4 

aiK OEMC 

i.7 

. 1 

,2 

41 

.2 

.2 

6 

. 1 

,1 

NEWPORT STRIPES 

a 

.0 

. .0 

5 

.0 

.0 

3 

.0 

.0 

HARLEY DAVIDSON*’" 

5 

.0 

.0 

5 

.0 

.0 




MISTY SLIMS ”* 

583 

1.1 

1.2 

288 

1.2 

1.3 

95 

l.t 

1.2 

bull DURHAM *** 

2 

.0 

.0 

1 

.0 

.0 

1 

.0 

.0 

MERIT ULTIMA 

52 

.2 

.2 

38 

.2 

.2 

14 

.2 

.2 

AST OR M 

2 

.0 

.0 

1 

.0 

.0 

1 

.0 

.0 

bright 

4 

.0 

.0 

2 

.0 

.0 

2 

,0 

.0 

CAMEL 

9/0 

2.9 

3.1 

739 

3.0 

5.2 

231 

2.6 

2.9 

CENTURY 25'S 

86 

.3 

.3 

63 

.3 

.3 

23 

,3 

.3 

DORAL •** 

1. 119 

3.3 

3.6 

828 

3.3 

3.6 

291 

3.3 

3.6 

MORE 

452 

1.3 

1.5 

331 

1.3 

1.5 

121 

1.4 

1.5 

NOW 

402 

1.2 

1.3 

279 

1.1 

1.2 

123 

1.4 

1.5 

RITZ 

3 

.0 

.0 




5 

.0 

.0 

SALEM 

964 

2.a 

3.1 

684 

2.7 

3.0 

280 

3.2 

3.5 

STERLING •** 

42 

. 1 

. 1 

26 

. 1 

. 1 

16 

.2 

,2 

VANTAGE 

767 

2.3 

2.6 

579 

2.3 

2.5 

206 

2.4 

2.6 

WINSTON 

2,615 

7.7 

8.5 

1,928 

7.7 

8.5 

687 

7.8 

8.5 

MAGNA •** 

n 

.0 

.0 

8 

.0 

.0 

3 

.0 

.0 

OUNHILL PH/INT'L 

11 

.0 

.0 

11 

.0 

.0 




ROTHHANN'S 

1 

.0 

.D 

1 

.0 

.0 




CHELSEA 

2 

.0 

.0 

2 

.0 

.0 




CLASS A ## 

5 

.0 

.0 

3 

.0 

.0 

2 

.0 

.0 

BRONSON »» 

9 

.0 

,0 

6 

.0 

.0 

3 

.0 

.0 

EXPORT A 

2 

.0 

,0 

1 

.0 

.0 

1 

.0 

.0 

BASIC U 

1,059 

3. 1 

3,4 

776 

3.1 

3.4 

283 

3.2 

3.5 

COINS U 

1 

.0 

,0 

1 

.0 

.0 




COST CUTTERS ## 

2 

.0 

,0 

2 

.0 

.0 




DELTA n 

1 

.0 

.0 

1 

.0 

,0 




PRICE BREAKER S» 

10 

.0 

.0 

6 

.0 

.0 

4 

.0 

.0 

QUALITY 

2 

.0 

.0 

1 

.0 

.0 

1 

.0 

.0 

YOURS #» 

11 

.0 

,0 

10 

.0 

.0 

1 

.0 

.0 

WORTH 

1 

.0 

,0 

1 

.0 

.0 




GENERIC/STORE KS 

268 

.8 

.9 

214 

.9 

.9 

54 

.6 

.7 

UNKNOWN 

3,044 

100.0 

100.0 

2.235 

100.0 

100.0 

809 

o 

o 

o 

100.0 

TOTAL: 

33,846 

100.0 

JQO.O 

24,995 

100.0 

100.0 

8,851 

100.0 

100.0 


9806Vt''^°^ 
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REPORT NO, MDDRUl 



TOIAl LESS 

CELL U 

LESS 

CELL 12 

LESS 

PRtVlOlJS 8RAND 

Ni iMHLR 

X 

UNKwn 

NUMBER 

X 

UNKWN 

NUMBfR 

\ 

UNKUN 

NCjNE/SAME PREVlQu. 


5.6 

5,8 

1.255 

5.5 

5.8 

457 

5.7 

6.0 

camel wints 

1? 

,0 

.0 

9 

.0 

.0 

5 

.0 

.0 

STtlE"* 

19 

. 1 

. ! 

13 

. 1 

. 1 

6 

. 1 

. 1 

PfilvAlL STOCK## 

n 

, 1 

. 1 

17 

. 1 

. 1 

6 

.1 

. 1 

RIVIFRA**'*' 

1 

.0 

.0 




1 

.0 

.0 

PRIME## 

1? 

.0 

.0 

9 

.0 

.0 

5 

.0 

.0 

RAlEI&H EXTRA## 

3 

.0 

.0 

5 

.0 

.0 




CPr## 


.5' 

■ .5 

IDS 

.5 

.5 

4/ 

-6 

.6 

RICHLAND 20'S**‘ 

fl 

,0 

.0 

4 

.0 

.0 

4 

.0 

. 1 

BEST aUY#« 

IQ 

.0 

.Q 

9 

.0 

.0 

\ 

.0 

.0 

PREMIUM BUY## 

A 

.0 

.0 

3 

.0 

.0 

T 

.0 

,0 

BEST VALUE## 

12 

.0 

.0 

8 

.0 

.0 

4 

.0 

.1 

MONARCH## 

as 

.3 

.3 

51 

.2 

.2 

54 

.4 

.4 

UNKNOWN 

1,A35 

4.7 

4.9 

1.064 

4.7 

4.9 

571 

4.6 

4.8 

ALPINE 

90 

.3 

. 3 

73 

.3 

.3 

17 

.2 

.2 

BENSON & HEDGES 

) J33 

3.6 

5.8 

832 

3,7 

3-8 

281 

3.5 

3,7 

CAMBRIDGE 

281 

.9 

1.0 

211 

.9 

1,0 

70 

.9 

.9 

MARLBORO 

S./Ofi 

11.7 

12.3 

2.702 

11.9 

12.5 

904 

11.3 

11,8 

MERIT 

1,112 

3.6 

3.8 

836 

3.7 

3.9 

276 

3.4 

3.6 

MULTIFILTER 

3 

.0 

.0 

3 

.0 

.0 




PLAYERS BLACK 

21 

. 1 

. 1 

17 

. 1 

.1 

4 

.0 

.1 

PLAYERS LIGHT 25S ** 

19 

.1 

, 1 

12 

. 1 

.1 

7 

.1 

.1 

PARLIAMENT LIGHTS 

7,3Y1 

23.8 

25.0 

5.364 

23.6 

24.5 

1,947 

24.2 

25.4 

CARTIER 

2 

,0 

. 0 

1 

.0 

.0 

1 

.0 

.0 

NEXT 

2 

.0 

,0 

2 

.0 

.0 




SARATOGA 

31 

.1 

. 1 

23 

.1 

.1 

8 

.1 

.1 

VIRGINIA SLIMS 

693 

2.3 

?,4 

493 

2.2 

2.3 

200 

2.5 

2.6 

BUCKS “•* 

17 

. 1 

. 1 

11 

.0 

.1 

6 

.1 

.1 

PM BLUES 

2 

.0 

,0 

2 

.0 

.0 




PM/ PM COHKANOER 

2A 

.1 

. t 

19 

. t 

.t 

5 

.1 

, 1 

PHILIP MORRIS INTI 

3a 

, 1 

, 1 

22 

. 1 

.1 

13 

.2 

.2 

VS SUPERSLIHS 

37 

.1 

. 1 

27 

.1 

.1 

IQ 

.1 

. 1 

BRISTOL 

15 

.0 

. 1 

13 

. 1 

.1 

2 

.0 

.0 

CARLTON 

543 

1.1 

1,2 

254 

1.1 

1.2 

89 

1.1 

1.2 

LUCKT STRIKE **" 

353 

1.1 

1,2 

239 

1.1 

1.1 

114 

1.4 

1.5 

PALL HALL 

676 

2.2 

2.3 

515 

2.3 

2.4 

161 

2.0 

2.1 

SILVA THINS 

20 

,1 

. 1 

14 

. 1 

.1 

6 

.1 

. 1 

TALL 

12 

.0 

.0 

9 

.0 

.0 

3 

.0 

.0 

TAREYTON 

1.79 

.6 

.6 

130 

.6 

.6 

49 

.6 

.6 

MALIBU *** 

29 

.1 

.1 

19 

. 1 

.1 

10 

.1 

,1 

CARLTON SLIMS 

5 

.0 

.0 

5 

.0 

.0 




AMERICAN LIGHTS 

12 

.0 

.P 

ID 

.0 

.0 

: 2 

.0 

.0 

CAPRI 

94 

-.3 

.3 

68 

.3 

.3 

■26 

,3 

.3 

BARCLAY 

38 

.1 

.1 

31 

.1 

.1 

7 

.1 

.1 

BELAIR 

70 

.2 

.2 

52 

.2 

.2 

18 

.2 

.2 

ELI CUTTER 

1 

.0 

.0 

1 

.0 

.0 




KGOL 

521 

1.7 

1.8 

396 

1.7 

1.8 

125 

1.6 

1.6 

RALEIGH 

186 

.6 

.6 

130 

.6 

.6 

56 

.7 

.7 

RICHLAND 25‘S *’'* 

22 

.1 

.1 

19 

.1 

.1 

3 

.0 

.0 

VICEROY *** 

257 

.8 

,9 

185 

.8 

,9 

72 

.9 

.9 


IB 06 PPIIQZ 


Source: https://www.industrydocuments.ucsf.edu/docs/qknm0004 
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PACE 
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Rtf-ORI NO. MODRUC 



lOIAl ItSS 

cm 

11 

LESS 

CEil 

12 

l ESS 

PNIVUXJS BRAND 

M/Mb IR 

X 

1 JNfV/N 

NUMeiR 

X 

UNKWM 

NUMBER 

X 

uNKWN 

fAlcON lights 

1 

.0 

.0 

1 

.0 

.0 




CHfSIERflElO 

1/J 

.6 

.6 

120 

.5 

.6 

55 

J 

.7 

dorado 

W 

.0 

.0 

10 

.0 

.0 

2 

.0 

.0 

IV{ 

1?3 

. A 

.A 

85 

.4 

,4 

38 

.5 

.5 

IARk 

105 

.3 

.A 

85 

.4 

.4 

20 

,2 

.5 

pthamjd 

76 

.5 

.3 

54 

.2 

.2 

24 

.5 

. 5 

STRIDE*-* 

2 

.0 

.0 

2 

.0 

.0 




1 & H 

153 

.5 

• .5 

111 

.5 

.5 

42 

.5 

.5 

MONTCLAIR 

278 

.9 

.9 

202 

.9 

.9 

76 

.9 

1.0 

ICENT GOlDEN IJGttlS 

76 

.2 

.5 

56 

.2 

.3 

20 

.2 

.3 

KENT 

971 

3.2 

3.3 

719 

3.2 

3.3 

252 

5,1 

5. 3 

MAX 

29 

.1 

. 1 

24 

. 1 

.1 

5 

. 1 

. 1 

NEWPORT 

536 

1.7 

1.8 

401 

1.8 

1.9 

135 

1.7 

1.8 

OLD GOLD 

9< 

.3 

,3 

71 

,3 

.3 

25 

.3 

.3 

SATIN 

17 

. 1 

. \ 

8 

.0 

.0 

9 

.1 

. 1 

SPRING 

2 

.0 

.0 

1 

.0 

.0 

1 

.0 

.0 

TRIUMPH 

A 

.0 

.0 

3 

.0 

.0 

1 

.0 

.0 

TRUf 

36D 

1.2 

1.2 

264 

1.2 

1.2 

96 

1.2 

1.5 

KENT in 

12D 

.4 

.4 

89 

.4 

.4 

31 

.4 

.4 

BAH DE-NIC 

31 

.1 

. 1 

23 

. 1 

.1 

8 

.1 

.1 

NEWPORT STRIPES 

6 

.0 

.D 

6 

.0 

,0 




HARLEY DAVIDSON--* 

2 

.0 

.0 

2 

.0 

.0 




MISTY SLIMS *•* 

US 

.5 

,5 

103 

.5 

.5 

42 

.5 

.5 

MERIT ULTIMA 

19 

.1 

. 1 

14 

. 1 

.1 

5 

. 1 

.1 

BRIGHT 

5 

.0 

.0 

2 

.0 

,a 

3 

.0 

.0 

CAMEL 

1.151 

3.7 

3.9 

836 

3.7 

3.9 

315 

3.9 

4.1 

CENTURY 25'S 

81 

.3 

.3 

64 

.3 

.3 

T7 

.2 

.2 

DORAL 

521 

1.7 

1.8 

384 

1.7 

1.8 

137 

1.7 

1.8 

MORE 

202 

.7 

,7 

156 

.7 

,7 

46 

.6 

.6 

NOW 

214 

.7 

.7 

159 

.7 

.7 

55 

.7 

.7 

RITZ 

6 

.0 

.0 

4 

,0 

.D 

2 

.0 

.0 

SALEM 

7/9 

2.5 

2.7 

572 

2.5 

2.6 

207 

2.6 

2.7 

STERLING *•* 

4 Q 

.1 

, 1 

32 

. 1 

.1 

8 

. 1 

. 1 

VANTAGE 

508 

1.7 

1.7 

388 

1.7 

1.8 

120 

1.5 

1.6 

WINSTON 

2.554 

8.3 

8.7 

1,886 

8.3 

8.7 

668 

8.3 

8.7 

MAGNA ••• 

20 

A 

. 1 

14 

. 1 

A 

6 

.1 

. 1 

DUNHILL PM/INT'L 

10 

.0 

.0 

9 

.0 

.0 

1 

.0 

.0 

MILD SEVEN 

1 

.0 

.0 

1 

.0 

.Q 




ROTHMANN'S 

3 

.0 

.0 

3 

.0 

.0 




CHELSEA 

2 

.0 

.0 

1 

.0 

.0 

1 

.0 

.0 

CLASS A ## 

4 

.0 

.0 

2 

.0 

.0 

2 

.0 

.0 

BRONSON ## 

2 

.a 

.0 

2 

.0 

.0 




BASIC « 

390 

3.3 

1.3 

298 

1.3 

1.4 

92 

1.1 

i ;2 

COINS ## 

1 

.0 

.D 

1 

.0 

.0 




COST CUTTERS ## 

1 

.0 

.0 

1 

.0 

.0 




PRICE BREAKER ## 

2 

.0 

.0 

1 

.0 

.0 

1 

.0 

.0 

QUALITY ## 

4 

.0 

.0 

2 

.0 

,0 

2 

.0 

.0 

SCOTCH BUY ## 

1 

.□ 

.0 

1 

.0 

.0 




YOURS ## 

4 

.0 

.0 

2 

.0 

.0 

2 

.0 

.0 

WORTH ## 

2 

.0 

.0 

2 

.0 

.0 







Source: https://www.industrydocuments.ucsf.edu/docs/qknm0004 


REF>0RT no. moorj^c 


DIRECT MARKETING TOPLINE PROfUE 


05/02/^6 


PAGE 


7 


PREVIOUS BRAND 
GENERlC/STOkE 
UNKNOWN 

TOfA,. 


TOTAL LESS 
NUMBER X UNKWN 

1/0 .6 ,6 

1 . 45 ^ 100.0 100.0 
10 . 71 b 100.0 100.0 


CELL 11 LESS 
NUMBER X UNKVN 
153 .6 .6 

2. 2ib 100.0 100.0 

22,700 100.0 100.0 


CELL 12 LESS 
NUMBER X UNiCUN 
37 .S .5 
609 100.0 100.0 
6.035 100.0 100.0 


6806t^L40Z 


Source: https://www.industrydocuments.ucsf.edu/docs/qknm0004 
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0000 22 

22 
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88 
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22 

68 

66 


MM 

HHKM HH DO 

DO DO 

DD 00 

00 00 

22 

66 

66 


HM 

HM 

MM DD 

OD DO 

OD OO DO QD 

22 

66688658 


MM 


MM 00 

DD DO 

OO 00 00 

00 22 

66888688 


MM 


MM DD 

00 00 

DO 00 00 

00 22 

66 


66 


HH 

HM OD 

DO 00 

DD OOQO 

00 22 

66 


66 


MM 

MM DD DD 

DD DO 

000 

00 22 

66 


68 


MM 

HM 

DDDODODDDD 

DODOODDDDO 

OOOOOOOOOO 

222222222222 

666666666686 


HH 

MM • 

OODDODDDD 

OODDODDDD 

QOOOQOQO 

222222222222 

8666868666 


JJJJJJJJJJ 

nnoooooo 

6666666666 

777777777777 

11 

555555555555 



8888888888 

JJJJJJJJJJ 

OQQOQQQQDO 

666666666666 

77777777777 

111 

555555555555 



888886858688 

JJ 

00 OOOQ 

66 66 

77 77 

nil 

55 



66 88 

JJ 

00 00 

00 

66 

77 

11 

55 



88 88 

JJ 

00 00 

00 

66 

77 

11 

55 



88 88 

JJ 

00 00 

00 

66666666666 

77 

11 

555555555 



88B8S888 

JJ 

00 00 

00 

666666666666 

77 

11 

5555555555 



88B8B8B8 

. JJ 

00 00 

00 

66 66 

77 

11 

55 



88 66 

JJ JJ 

OOQO 

oo 

66 66 

77 

11 

55 



88 58 

JJ JJ 

000 

00 

66 66 

77 

n 

55 



88 88 

JJJJJJJJ 

oooooooooo 

666666666666 

71 

1111111111 

555555555555 



888888888888 

JJJJJJ 

QOOOOOOO 

6666666666 

77 

1111111111 

55555555555 
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TAPE 
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PROCESSING 

ROOM 

PROO 

10.01,07 

PM 02 

HAY 

96 AF11 

CPUB ACCTNG 

J0B06715 

END 

8- 

*a 

END 

JOB06715 MDaQ2a 

usaA 

TAPE 

OUT 

PROCESSING 

ROOM 

PROD 

IQ.01.or 

PM 02 

MAY 

96 AFll 

CPU6 ACCTNG 

JOB06715 

END 

8- 

*8 

END 

JDB06715.MDD028 

U684 

TAPE 

OUT 

PROCESSING 

ROOM 

PROO 

10.01.07 

PH 02 

HAY 

96 AF11 

CPUB ACCTNG 

JOBOSnS 

END 

8- 

*8 

END 

JOBQ6715 KD002a 

U664 

TAPE 

OUT 

PROCESSING 

ROOM 

PROO 

10.01.07 

PH 02 

MAY 

96 AF11 

CPUB ACCTNG 

JOB06715 

END 

8' 
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